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T H E  L A R G E S T  S E G M E N T  O F  T H E  J E W E L R Y 
I N D U S T R Y  C O V E R E D  C O N T I N U E D  T O  B E  T H E 

I N D E P E N D E N T  R E T A I L  S T O R E  S E G M E N T. 

19%
I N T E R N A T I O N A L 

A T T E N D A N C E 

44%
I N T E R N A T I O N A L 

E X H I B I T O R S

430,000
S Q .  F E E T  C O V E R E D 

1,900+
E X H I B I T O R S

17,300+
B U Y E R S

The most comprehensive event where the industry’s 
buying is done and trends are discovered

I N D E P E N D E N T,  S I N G L E 
S T O R E  R E T A I L E R S 
H A D  T H E  L A R G E S T 

C O V E R A G E  A N D 
I N C R E A S E  F R O M  2 0 2 3 .

M A J O R S  A N D  R E T A I L E R S 
W I T H  M U LT I P L E 

S T O R E F R O N T S  M A D E 
U P  T H E  N E X T  L A R G E S T 

C A T E G O R Y.

O N L I N E  R E T A I L E R S 
C O N T I N U E D  T O 

C O M E  T O  J C K  T O 
S O U R C E  F R O M 

B R A N D S .



S H O W  H I G H L I G H T S

ACTIVATIONS
T H E R E ’ S  S O M E T H I N G  F U N  T O  B E  F O U N D  AT  E V E R Y  C O R N E R  O F  J C K  -  F R O M 

I N N O VAT I V E  A C T I VAT I O N S  A N D  M O M E N T S  T H AT  I N S P I R E .  R E TA I L  S T O R E S 

A N D  B U S I N E S S - S AV V Y  G U R U S  L E A R N  N E W  T E C H N I Q U E S  T O  E N G A G E  T H E I R 

C U S T O M E R S  -  F R O M  I N - S T O R E  E X P E R I E N C E S  T H AT  C A N  B E  I M P L E M E N T E D 

B Y  R E TA I L E R S  A N D  S O C I A L  T E C H N I Q U E S T  T H AT  C R E AT E  A  B U Z Z .

T H E  B E S T  O P P O R T U N I T I E S  F O R  B R A N D S  T O  S P O N S O R  AT  J C K  T O  R E A C H  A 

N E W  A U D I E N C E  I N  A N  E N G A G I N G  WAY.   A C T I VAT I O N S  A R E  D I F F E R E N T  E A C H 

Y E A R  A N D  C A N  B E  C U S T O M I Z E D  A L O N G S I D E  A  S P O N S O R



J C K  R O C K S  WA S  B A C K  A N D  B E T T E R  T H A N  E V E R 
TA K I N G  P L A C E  AT  TA O  B E A C H .  H E A D L I N I N G 
E N T E R TA I N M E N T  WA S  G R A M M Y- N O M I N AT E D  F L O 
R I D A ,  W H O  P E R F O R M E D  F O L L O W I N G  F AC E T S ,  A N 
E V E N I N G  B E N E F I T I N G  J E W E L E R S  F O R  C H I L D R E N .

S H O W  H I G H L I G H T S

JCK ROCKS TAO BEACH 
FEATURING FLO RIDA



S H O W  H I G H L I G H T S

E D U C AT I O N  AT  J C K  C O N T I N U E D  T O  B E  U N M AT C H E D .  N E W  C O N T E N T 
F O C U S E D  O N  M E E T I N G  AT T E N D E E S  W H E R E  T H E Y  A R E  A N D  W H E R E  T H E Y  A R E 

L O O K I N G  T O  B E .  T R A C K S  I N C L U D E D :

101 BACK TO
THE BASICS

BUSINESS
MANAGEMENT

YOUR
DEVELOPMENT

HOT
TOPICS INNOVATION MARKETINGSALES SUSTAINABILITY

& ETHICS
TRENDS



S H O W  H I G H L I G H T S

B R I N G I N G  T H O S E  S E E K I N G  A N D  H I R I N G  F O R  I N D U S T R Y  J O B S  T O G E T H E R  –  
T H E R E ’ S  N O  B E T T E R  WAY  T O  N E T W O R K .

Y E A R - R O U N D  O P P O R T U N I T Y :  L O O K I N G  T O  A D V E R T I S E  A N  O P E N  R O L E ?  R E A C H  J C KO N L I N E ’ S 

A U D I E N C E  B Y  P O S T I N G  O N  T H E  C L A S S I F I E D S  PA G E .  R E A C H  O U T  N O W  F O R  M O R E  D E TA I L S 

A D V E R T I S E @ J C KO N L I N E . C O M



S H O W  H I G H L I G H T S

KEYNOTE SPEAKER

S U G A R  R AY  L E O N A R D ,  A  L E G E N D A R Y  B O X I N G  I C O N  W I T H  C H A M P I O N S H I P 
T I T L E S  I N  F I V E  W E I G H T  D I V I S I O N S  A N D  A N  O LY M P I C  G O L D  M E D A L I S T,  WA S 
T H E  2 0 2 4  K E Y N O T E .  A D D R E S S I N G  S E S S I O N - G O E R S  O N  H I S  P R I N C I P L E S  O F 

S U C C E S S  –  D I S C I P L I N E ,  F O C U S ,  D E T E R M I N AT I O N ,  P R E PA R AT I O N ,  T H E  R I G H T 
AT T I T U D E  A N D  S E T T I N G  F E A R  O F  T H E  U N K N O W N  A S I D E .

S P O N S O R E D  B Y :  I N O V E O  P L AT I N U M



J C K  W O R K S  T O  G E T  T H E  R I G H T  P E O P L E 
F R O M  T H E  I N D U S T R Y  –  T O G E T H E R ,  A L L 

U N D E R  O N E  R O O F.

Independent Retailers 
F r o m  m u l t i - s t o r e  t o  s i n g l e  s t o r e  r e t a i l  f r o n t s ,  i f  y o u ’ r e  a 
s e r i o u s  r e t a i l e r  l o o k i n g  f o r  t h e  l a t e s t  t r e n d s ,  y o u ’ r e  a t  J C K .

Majors 
R e p r e s e n t a t i o n  f r o m  m a j o r  d e p a r t m e n t  a n d  c h a i n  s t o r e s 
i n c l u d i n g  N e i m a n  M a r c u s ,  J C P e n n e y ,  TJ X ,  C o s t c o ,  a n d  m o r e . 

Jewelry Wholesalers 
J e w e l r y  w h o l e s a l e r s  b o t h  d o m e s t i c  a n d  i n t e r n a t i o n a l  j o i n e d 
J C K  t h i s  y e a r  t o  s o u r c e .

Gemstone and Diamond Buyers/Dealers 
A t t e n d e e s  s o u r c i n g  d i a m o n d s  a n d  g e m s t o n e  p r o d u c t s  w e r e 
p r e v a l e n t ,  w i t h  p r o d u c t  s e l e c t i o n  a v a i l a b l e  t h r o u g h o u t 
t h e  s h o w  i n c l u d i n g  i n  D i a m o n d  P l a z a  a n d  t h e  G E M S  a r e a 
f e a t u r i n g  A G TA  a n d  F i n e  G e m s .

WHO DO 
WE BRING 

TO THE 
SHOW?



J C K  W O R K S  T O  G E T  T H E  R I G H T  P E O P L E 
F R O M  T H E  I N D U S T R Y  –  T O G E T H E R ,  A L L 

U N D E R  O N E  R O O F.

WHO DO 
WE BRING 

TO THE 
SHOW?

Luxury Retailers
A n  e x c l u s i v e  e x p e r i e n c e  t h a t  b r i n g s  t o g e t h e r  o v e r  3 , 0 0 0  o f 
t h e  h i g h e s t  e n d  e l i t e  r e t a i l e r s  t o  s h o p  b o t h  t h e  L u x u r y  a n d 
J C K  s h o w  f l o o r s . 

Designers
J C K  i s  a  p l a t f o r m  f o r  s o u r c i n g  n e w  p r o d u c t s  f o r  c u s t o m 
d e s i g n s  w h i l e  a l s o  f e a t u r i n g  d e s i g n e r  b r a n d s  t o  b u y  f r o m .

Press, Media and Inf luencers 
A  j e w e l r y  a n d  f a s h i o n  e d i t o r ’ s  m o s t  i m p o r t a n t  e v e n t  f o r  t h e 
j e w e l r y  t r a d e  -  m a j o r  b u s i n e s s  m e d i a  a n d  t r a d e - s p e c i f i c 
p u b l i c a t i o n s  c o m e  t o  J C K  t o  c o v e r  t h e  l a t e s t  t r e n d s .  M e d i a 
c o v e r a g e  i n c l u d e d  W W D ,  F o r b e s ,  a n d  B l o o m b e r g  t o  n a m e  
a  f e w .

Worldwide International Attendance 
1 0 0  c o u n t r i e s  w e r e  r e p r e s e n t e d  i n  a t t e n d a n c e  a t  J C K  
t h i s  y e a r.



Don’t just take our word for it...

We ’ v e  a c t u a l l y  b e e n  c o m i n g  t o  J C K  f o r  a l m o s t  2 0  y e a r s , 

a n d  o n e  o f  t h e  r e a s o n s  t h a t  w e  d o  l o v e  c o m i n g  b a c k  e v e r y 

s i n g l e  y e a r  i s ,  f o r  u s ,  w e  b r i n g  o u r  t e a m  t o  u n d e r s t a n d  w h a t ’ s 

h a p p e n i n g  i n  t h e  i n d u s t r y,  t o  b e  t o g e t h e r  a s  a  t e a m ,  a n d  t o 

c o n n e c t  w i t h  o u r  l o n g  t e r m  p a r t n e r s  a n d  v e n d o r s .  I t ’ s  r e a l l y , 

r e a l l y ,  g r e a t  a n d  o n e  o f  t h e  m o s t  i m p o r t a n t  t h i n g s  f o r  u s  a s  w e 

c o n t i n u e  t o  m o v e  f o r w a r d  w i t h  J C K  i s  j u s t  l e a r n i n g  f r o m  o t h e r s 

i n  t h e  i n d u s t r y  a n d  l e a r n i n g  w h a t ’ s  h a p p e n i n g  a n d  t h e  t r e n d s .

Chau Lui, Paris Jewellers

E v e r y  m o r n i n g  w e  m e e t  n e w 

p e o p l e .  T h i s  w h o l e  s h o w  i s 

f u l l  o f  f a m i l y .  P e o p l e  t h a t  a r e 

k n o w l e d g e a b l e ,  p a s s i o n a t e , 

h a v e  a n  ex t e n s i v e  k n o w l e d g e 

i n  t h e  g e m s t o n e s ,  o r  g o l d , 

d i a m o n d s ,  e t c .

Andre Pommier,  
Pommier Jewellers Ltd

T h i s  i s  m y  t h i r d  y e a r 

a t t e n d i n g  t h e  J C K  s h o w. 

I  u s u a l l y  c o m e  h e r e  f o r 

n e t w o r k i n g  p u r p o s e s .  I t ’ s 

i m p o r t a n t  f o r  m e  t o  b r i n g 

n e w  i d e a s  a n d  n e w  p i e c e s 

t o  m y  c l i e n t s  e v e r y  y e a r.  I 

w i l l  b e  b a c k  n ex t  y e a r  f o r 

m o r e  J C K !

Tanya Glor,  
Glor Jewellery

I t  i s  o n e  o f  t h e  b e s t  a n d  b i g g e s t  s h o w s  i n  t h e  w o r l d .  A l l 

t h e  p e o p l e  a s s o c i a t e d  w i t h  j e w e l r y,  w i t h  l o o s e  d i a m o n d s , 

w h o l e s a l e r s ,  s u p p l i e r s ,  b r o ke r s ,  y o u  c a n  f i n d  e v e r y o n e 

u n d e r  o n e  r o o f…  I  m a ke  s u r e  I  c o m e  e v e r y  y e a r  b e c a u s e 

m y  c u s t o m e r s  a s s o c i a t e d  w i t h  m y  c o m p a n y  a r e  f o u n d  h e r e … 

E v e r y t h i n g  i s  o n l y  h a p p e n i n g  b e c a u s e  o f  J C K .  I ’ m  s o  l u c k y 

a n d  f e e l  a b u n d a n t  b e c a u s e  o f  J C K ,  a n d  J C K  r o c k s !

Sumant Mohanghai, Brahmani Gems



TAG US ON INSTAGRAM                            TO BE FEATURED

1,000,000+
I M P R E S S I O N S  A C R O S S  T H E 

J C K  I N S TA G R A M  A L O N E

38,000+
E N G A G E M E N T S  

A C R O S S  C H A N N E L S

J C K  E X H I B I T O R S  G A I N  E X P O S U R E  T O  A N  I N C R E D I B LY  W I D E 
A U D I E N C E  B O T H  O N  A N D  O F F  T H E  S H O W  F L O O R



PRESS & 
MEDIA

E D I T O R I A L  A N D  B U S I N E S S  P R E S S  I N  T H E  T R A D E 
A N D  L I F E S T Y L E  I N D U S T R Y  C O M E  T O  J C K  T O 

S O U R C E  T H E  T R E N D S  F O R  L E A D I N G  C O V E R A G E 
A N D  F E A T U R E  J C K  E X H I B I T O R S .

Veranda (Hearst), Jetset Magazine, WatchPro, Tre, Elite Traveler, VO+ 
Jewelry Magazine, Southern Jewelry News, Engagement 101, Rapaport, 

The Jewelry Book, The Culture of Pearls, and more.



PRESS HIGHLIGHTS

&  M A N Y 
M O R E



SOCIAL & CONTENT 
CREATION 

R E A C H I N G  N E W  A U D I E N C E S
This is your chance to get in front of 

new creators in the fashion space whose 
audiences reaches new generations of 

customers and buyers.

 

I N F L U E N C E R S  I N  J E W E L R Y, 
F A S H I O N  A N D  S T Y L I N G

@champagnegem / @thediamondsgirl /  
@katerina_perez / @blingsiscom /  

@engagement101 / @bizzita_jewelry_blog /  
@manon_crespi / @bjonesstyle /  

@stylingwithkenzie / @donna. jewel /  
@kirakirby 

S O C I A L  M E D I A 
I N F L U E N C E R S 

A N D  C O N T E N T 
C R E A T O R S  H A D  A 
T O T A L  R E A C H  O F 

O V E R 

6,000,000
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A N  U P G R A D E D  B A D G E  E X P E R I E N C E  F O R  T H E  U LT I M A T E  J C K

C O N V E N I E N C E
• Dedicated registration line

• VIP Taxi Line 

C O M F O R T
• Business Center for meetings, 

charging and more
• Show Floor Lounge with food and 

drinks

V I P  T R E A T M E N T
• Preferred JCK PRO Area  

at JCK Rocks  
• Reserved seating at  

JCK Talks Sessions

K N O W L E D G E
• At-Show Masterclass featuring Ben 

Smithee
• JCK Talks Content can be relived 

AFTER the show to view

N E W  A M E N I T I E S  F O R  J C K  P R O  B A D G E H O L D E R S  W E R E  D E B U T E D  T H I S  Y E A R ,  G I V I N G  P R O  P U R C H A S E R S 
A C C E S S  T O  A  S U I T E  O F  A M E N I T I E S  T H A T  T O O K  T H E I R  J C K  E X P E R I E N C E  T O  T H E  N E X T  L E V E L



WEDNESDAY, JUNE 4 – MONDAY, JUNE 9*
BY INVITATION ONLY JUNE 4 & 5

FRIDAY, JUNE 6 – MONDAY, JUNE 9

2025
2025

OPENING THURSDAY, JUNE 5

HONG KONG
PAVILION

THE VENETIAN & THE VENETIAN EXPO




